Lesson:  Powerful Language in Advertising
Standards, Grades PreK-3
VSC- 2.0 Reading/Language Arts: Students can read, comprehend, interpret, analyze, and evaluate informational text. 

2. Identify and explain the author’s use of language

3. Read critically to evaluate informational text

4. Identify and describe the author’s use of language

VSC- 4.0 Writing:  Students can compose in a variety of modes by developing content, employing specific forms, and selecting language appropriate for a particular audience and purpose.

2. Compose oral and visual presentations that express personal ideas, inform, and persuade.

3. Identify how language choices in writing and speaking affect thoughts and feelings.

4. Use effective details, words, and figurative language in the student’s own composing.

Standards, Grades 3-8

VSC- 2.0 Reading/English Language Arts:  Students will read, comprehend, interpret, analyze, and evaluate informational text.

2. Determine and analyze important ideas and messages in informational texts

3. Identify and explain the author’s use of language

4. Read critically to evaluate informational text

5. Identify and describe the author’s use of language

VSC- 4.0 Writing:  Students will compose in a variety of modes of developing content, employing specific forms, and selecting language appropriate for a particular audience and purpose.

2. Compose oral, written, and visual presentation that express personal ideas, inform and persuade

3. Identify how language choices in writing and speaking affect thoughts and feelings

Objective:  The students will identify words that are used frequently in advertising to persuade and inform.

Warm up:  

Students will look at several ads from newspapers, magazines, and flyers and identify the words and phrases they believe were included with the intention of persuading and informing.  Discuss what makes words powerful in advertisements.
Procedure:

1. Students will explore the ads in the exhibit (grades PreK-3 will explore specifically selected ads).  They will…  
· find and record “words that sell” (use “100 Words That Sell” as a guide; grades PreK-3, use a modified list with fewer, more select words). 
· identify the type of information included in the ads.
2. Working in pairs or small groups, the students will discuss and organize the information gathered according to type of word/information (i.e. words that mean “best”, words that mean “big, etc.).  Categories can be student generated or teacher generated.
3. All groups will come together and share discoveries.  

4. Students will discuss the power of words, particularly in advertising and will develop a rubric for a “powerful” ad.
Activity/Assessment:

After exploring the museum, reading information about it, and speaking to the docents or museum staff, the students will design and make an advertisement encouraging people to visit the museum.  It should meet the standards established in the rubric they developed.
